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   Marks Cos 

Blooms 

Level 

Q.1  Answer the following(any two)   

 a) Discuss in detail Services are now an integral part of any 

economy’s infrastructure  

09 CO1(1) 

 b) State how classification of services helps in developing the 7 

P’s better 

09 CO1(1) 

 c) Discuss in detail service differs from product with examples. 09 CO2(2) 

Q.2  Answer the following(any two)   

 a) Describe in detail  bases for segmentation for a fast food chain 

like McDonalds before entering a new geography 

08 CO2(2) 

 b) Illustrate Positioning Process 08 CO2(2) 

 c) You being the marketing head of a travel and tour company 

List down all available pricing techniques and select a suitable  

pricing technique for your tour packages 

08 CO3(3) 

Q.3  Answer the following(any two)   

 a) List the measures that manage customer service expectations 08 CO3(3) 

 b) Examine 7 P’s of healthcare services 08 CO4(4) 

 c) Evaluate challenges in Services Marketing 08 CO5(5) 

 


